JUNE 28, 2023

AGENDA ITEM 8
INFORMATION ITEM

SCHOLARSHARE INVESTMENT BOARD

Marketing Update for ScholarShare 529 and the California Kids Investment
Development and Savings Program

Background

TIAA-CREF Tuition Financing, Inc. (TFI), the program manager for ScholarShare 529 (Plan),
has provided its “Q1 2023 Marketing Results” for the Plan. It includes an overview of the
account and asset results for first quarter 2023 (Q1 2023) and outlines the budget and results
for marketing activities completed in Q1 2023, which include:

Q1 2023 Achievements

Business Results and New Accounts and Contributions
Account Owner Demographics

Market Research

New Account Growth and Tactical Results

Q1 2023 Creative and Q2 2023 529 Day Campaign
Public Relations and Media Relations

Social Media

Employer Outreach

Outreach Events

2023 Marketing Budget

In addition, TFI includes details on various marketing efforts and results for the California Kids
Investment and Development Savings Program (CalKIDS or Program) for Q1 2023, which
include:

Q1 2023 Achievements

Q1 2023 Marketing Summary
Paid Media and Paid Social Media
Q2 2023 Market Study

2023 Marketing Budget

Presenter
Doug Harrison, Senior Director, TIAA-CREF Tuition Financing, Inc.
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ScholarShare Marketing Plan - Q1 2023

Achievements

ScholarShare529~i<

Goal Strategy Achievements
1 | Gain New Strategically use technology and marketing New accounts for Q1 totaled 13,605, up 71%,
Accounts/AUM resources to grow the plan. Contract goals for reflecting strong participation from the CalKIDS

2023: 42,019 new accounts and $1.163 billion in
contributions.

audience. YTD contributions totaled $293 million,
down 9% versus Q1-2022 — same as the total
direct-sold industry.

2 | Increase Account
Owner Diversity

Leverage targeted media and PR/media relations
to increase the diversity of ScholarShare 529
account owners.

Significant growth over last year in participation
among households with incomes <$75,000 and of
Hispanic heritage.

3 | Grow plan via
Employers/RIAs

Continue to build relationships with employers
(public and private) and registered investment
advisors to attract new account owners.

8 new WPS partnerships established.

4 | Enhance College

Continue to enhance the College Countdown

New content posted regularly. Virtual open house

Countdown program to serve the needs of mature account hosted for 26 content contributors on 4/25. Total
owners on the cusp of using their 529 savings. visits as of 3/31/2023: 106,472
O TIAA a1
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ScholarShare 529 Business Results Results

Q1 new account growth was greatly stimulated by the CalKIDS program. Q1 contributions lagged 2022, consistent with overall
consumer savings behaviors. At an industry level, contributions decreased 11.0% from Q1-2022 to Q2-2023. Specifically, advisor-
sold contributions decreased 15.6% and direct-sold contributions decreased 8.8%.

Accounts and Contributions March 31, 2022 March 31, 2023 % Change
Total New Accounts Opened 7,981 13,605 70.5%
Total New Contributions Collected $322.2 million $293.2 million -9.0%
Growth Rate ScholarShare 529 Industry % Difference
Annual Asset Growth Rate! -3.92% -3.59% 0.33%

Rollovers YTD 2023 % Change

% of Plan Accounts Closed
Due to Rollovers

<2.0% 0.09% -0.05%

Accounts and Assets March 31, 2022 March 31, 2023 % Change
Total Open Accounts 377,531 399,225 5.7%
Total Assets? $12.6 billion $12.1 billion -3.9%
Market Share? 4.82% 4.80% -0.02%

11SS Market Intelligence — Q1 2023. Q1 Quarterly Growth Rate for ScholarShare 529 was 5.06%, versus 5.78% for all Direct Sold Plans. Excludes CalKIDS AUM.
2Excludes CalKIDS.
3 1SS Market Intelligence — Q1 2023. “Industry” represents all Direct Sold Plans. .
n
O TIAA e oI
ScholarShare529



New Accounts & Contributions Results

New Accounts
* |ncreased volume in Q1-2023 associated with CalKIDS
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Account Owner Demographics

Household Size: Participation among single-person households grew significantly
since 2022. Some of this growth is likely associated with CalKIDS.

Household Size
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50.0%

40.0%

30.0%

20.0%
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0.0%

1 2 3 4+

B Apr-21 MW Apr-22 HApr-23

Apr-21 Apr-22 Apr-23
Population 1 2 3 4+ 1 2 3 4+ 1 2 3 4+
Al 49.0% 22.9% 15.5% 12.6% 50.4% 22.9% 15.0% 11.8% 50.7% 23.0% 14.9% 11.4%
Account Owners 29.4% 23.0% 28.4% 19.2% 31.1% 23.6% 27.7% 17.5% 33.0% 23.8% 26.9% 16.4%
New Acct Owners 43.7% 20.7% 24.4% 11.3% 44.7% 20.7% 23.6% 10.9% 48.7% 21.1% 20.2%  9.9%
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Account Owner Demographics

Household Income: Participation among families with HHI of less than $75,000 has
increased over the last year. Some of this growth is likely associated with CalKIDS.

Household Income
' 29.5% o
30.0% 8.9%
25.6%
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20.0% 16.0%
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$1-<$75k $75k -<$100k $100k -<$150k $150k Above

35.0%

B Apr-21 MW Apr-22 W Apr-23

Apr-21 Apr-22 Apr-23
$75k - | $100k - | $150k $75k - | $100k- | $150k $75k - | $100k - | $150k
Population $1-<$75K _s100k | <$150k | Above |°1 375K <g100k | <s150k | Above P17 %7K <g100k | <$150k | Above
All 52.2% 16.6% 17.9% 13.2% 49.3% 17.3% 19.8% 13.69  47.4%  17.4%  20.8% = 14.5%
Account Owners 16.3% 13.1% 27.0% 43.7% 15.4% 12.5% 28.1% 43.9% 15.4%  12.1%  28.0%  44.5%
New Acct Owners 22.0%) 17.4% 29.1% 31.5% 20.3% 16.6% 30.6% 32.4% 25.6% 16.0% 29.5% 28.9%
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Account Owner Demographics

Race/Ethnicity: Participation among Hispanic families has increased over the
last year. Some of this growth is likely associated with CalKIDS.

New Account Owners
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African Hispanic East Asian Eastern Western Other
American European European
B Apr-21 WApr-22 HApr-23
Apr-21 Apr-22 Apr-23
. Afmian Hispanic |East Asian Eastern | Western Other Afmfan Hispanic |East Asian Eastern | Western Other Afruian Hispanic | East Asian Eastern Ly Other

Population American European | European American European | European American European European
All 2.4% 26.9% 8.9% 2.3% 46.0% 13.5% 2.3% 27.2% 9.1% 2.3% 45.5% 13.6% 2.2% 27.3% 9.4% 2.3% 45.0% 13.7%
Account Owners 1.6% 11.8% 15.3% 2.8% 49.5% 19.0% 1.6% 12.1% 15.7% 2.8% 48.6% 19.2% 1.6% 12.7% 15.8% 2.8% 47.7% 19.3%
New Acct Owners 2.1% 14.2% 16.6% 2.6% 44.5% 20.0% 2.0% 14.7% 16.3% 2.8% 43.8% 20.5% 2.0% 18.2% 16.7% 2.7% 41.3% 19.1%

Other category includes: Southeast Asia, Central & Southwest Asia, Mediterranean, Native American, Scandinavian, Polynesian, Middle Eastern, & Jewish
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010_all_state_profiling

		All Population



				TARGET_INCOME2_0_VAL

						$1 - $49,999		$50k - $99,999		$100k - $149,999		$150k Above

				N		N		N		N		N

		State		147		4589216		3780699		1892781		1529871

		CA

		CT		8		604751		504626		254822		201597

		GA		83		1939019		1130729		409214		259393

		KY		548		1094851		448406		124534		69032

		MI		96		2529109		1289222		420024		241521

		MN		65		981872		714904		272742		179500

		MS		154		696553		262094		71457		38037

		OK		381		915193		413478		112162		59571

		OR		137		825704		478369		153548		81877

		WI		754		1355997		795488		255448		134366





		All Population



				Advantage_Household_Size_e

				missing		1		2		3		4+

				N		N		N		N		N

		State		147		5455734		2735269		1924033		1677531

		CA

		CT		8		716050		353421		247660		248665

		GA		83		1591393		897487		653831		595644

		KY		548		710107		438506		303379		284831

		MI		96		1882891		1112104		765925		718956

		MN		65		857073		533956		413417		344572

		MS		154		419243		265079		189212		194607

		OK		381		614025		392831		270000		223548

		OR		137		690157		396081		263201		190059

		WI		754		1091971		625102		440241		383985





		All Population



				Ethnic_Group_Code_1st_Indiv

				Other		African American		East Asian		Western European		Eastern European		Hispanic

				N		N		N		N		N		N

		State		1556119		251023		967538		5627331		266829		3123874

		CA

		CT		325216		42400		26542		893279		96943		181424

		GA		243711		640164		73577		2553603		52361		175022

		KY		82090		58213		10592		1535430		18882		32164

		MI		463851		410764		51026		3153059		257425		143847

		MN		389855		31841		48027		1529005		94140		56215

		MS		42088		215047		6244		780307		7482		17127

		OK		80806		53878		17077		1251174		18217		79633

		OR		161720		15724		39166		1191032		38031		93962

		WI		306705		95728		31187		1846231		168225		93977





		Account Owner



				TARGET_INCOME2_0_VAL

						$1 - $49,999		$50k - $99,999		$100k - $149,999		$150k Above

				N		N		N		N		N

		AOState		616		.		.		1		.



		AK		37		34		59		41		49

		AL		23		146		299		204		296

		AR		12		55		117		82		129

		AS		2		.		.		.		.

		AZ		85		376		756		648		840

		CA		4049		12244		32432		39788		77773

		CO		65		232		474		472		927

		CT		909		4549		13414		15565		27822

		DC		12		51		65		41		161

		DE		7		30		53		50		73

		FL		181		950		2013		1619		2315

		GA		1353		7221		20104		20887		30584

		GU		13		.		.		.		.

		HI		59		75		172		189		142

		IA		18		52		147		98		148

		ID		30		60		130		86		124

		IL		56		295		731		774		1427

		IN		29		181		348		329		477

		KS		68		112		224		171		167

		KY		186		1187		2705		1981		2075

		LA		9		51		103		65		65

		MA		169		233		722		859		1720

		MD		25		123		256		333		675

		ME		25		80		137		101		98

		MI		1593		12490		34705		29615		34711

		MN		407		3497		10054		8683		10821

		MO		20		127		228		190		260

		MP		1		.		.		.		.

		MS		11		28		52		30		56

		MT		25		49		125		81		94

		NC		85		358		976		853		1356

		ND		7		33		56		57		48

		NE		10		47		72		47		78

		NH		33		70		154		136		181

		NJ		64		235		620		794		2113

		NM		20		45		118		96		99

		NV		43		137		329		242		257

		NY		64		269		505		428		860

		OH		33		198		486		455		802

		OK		830		3639		7847		5871		6906

		OR		1422		6935		17399		14215		14772

		PA		76		253		693		704		1334

		PR		17		.		.		.		.

		RI		13		31		96		95		111

		SC		40		105		325		310		408

		SD		12		48		90		51		50

		TN		63		441		913		800		1051

		TX		170		707		1806		1843		3631

		UT		20		58		134		100		125

		VA		64		175		440		515		996

		VI		13		.		.		.		.

		VT		15		23		67		44		61

		WA		200		618		1652		1667		2149

		WI		1184		8920		25839		20142		22004

		WV		10		11		24		21		17

		WY		22		23		39		43		33





		Account Owner



				Advantage_Household_Size_e

				missing		1		2		3		4+

				N		N		N		N		N

		AOState		616		.		.		1		.



		AK		37		38		54		60		31

		AL		23		144		175		292		334

		AR		12		58		76		116		133

		AS		2		.		.		.		.

		AZ		85		610		653		778		579

		CA		4049		37221		35814		45861		43341

		CO		65		393		367		783		562

		CT		909		10341		11192		18419		21398

		DC		12		166		58		72		22

		DE		7		36		61		59		50

		FL		181		1293		1889		2198		1517

		GA		1353		11436		13840		25554		27966

		GU		13		.		.		.		.

		HI		59		173		146		144		115

		IA		18		67		77		163		138

		ID		30		68		87		148		97

		IL		56		620		653		1036		918

		IN		29		183		265		435		452

		KS		68		130		191		193		160

		KY		186		1011		1426		2361		3150

		LA		9		55		53		112		64

		MA		169		896		754		1083		801

		MD		25		323		313		421		330

		ME		25		104		119		104		89

		MI		1593		12691		20750		35486		42594

		MN		407		5023		6100		10981		10951

		MO		20		141		178		262		224

		MP		1		.		.		.		.

		MS		11		28		47		42		49

		MT		25		75		80		117		77

		NC		85		523		771		1275		974

		ND		7		27		48		49		70

		NE		10		53		39		82		70

		NH		33		115		121		170		135

		NJ		64		644		838		1117		1163

		NM		20		100		92		106		60

		NV		43		255		250		256		204

		NY		64		636		472		537		417

		OH		33		275		332		633		701

		OK		830		2999		4972		7539		8753

		OR		1422		10977		12436		17189		12719

		PA		76		595		635		859		895

		PR		17		.		.		.		.

		RI		13		89		78		97		69

		SC		40		163		247		416		322

		SD		12		42		48		65		84

		TN		63		398		614		1016		1177

		TX		170		1250		1621		2757		2359

		UT		20		75		79		141		122

		VA		64		419		484		722		501

		VI		13		.		.		.		.

		VT		15		49		45		60		41

		WA		200		1264		1501		1989		1332

		WI		1184		9823		15048		24411		27623

		WV		10		17		19		15		22

		WY		22		38		26		35		39





		Account Owner



				Ethnic_Group_Code_1st_Indiv

				Other		African American		East Asian		Western European		Eastern European		Hispanic

				N		N		N		N		N		N

		AOState		617		.		.		.		.		.



		AK		100		2		2		107		7		2

		AL		254		33		20		637		11		13

		AR		112		4		9		255		4		11

		AS		2		.		.		.		.		.

		AZ		914		12		76		1519		86		98

		CA		60004		1721		18349		68538		3779		13895

		CO		683		16		50		1305		63		53

		CT		21696		687		1563		32409		3278		2626

		DC		124		65		10		111		9		11

		DE		79		5		9		110		5		5

		FL		2313		137		110		3943		233		342

		GA		20703		4952		2271		48502		1759		1962

		GU		13		.		.		.		.		.

		HI		279		4		117		212		7		18

		IA		165		4		8		263		21		2

		ID		171		1		5		236		6		11

		IL		1225		57		99		1653		149		100

		IN		357		25		26		883		49		24

		KS		271		7		9		418		25		12

		KY		1818		77		68		5959		126		86

		LA		94		22		3		163		5		6

		MA		1414		36		150		1904		106		93

		MD		527		72		87		642		57		27

		ME		135		1		6		286		7		6

		MI		28845		1914		2644		70401		7198		2112

		MN		9456		289		772		21128		1288		529

		MO		254		6		24		505		23		13

		MP		1		.		.		.		.		.

		MS		62		8		1		96		9		1

		MT		141		2		4		214		12		1

		NC		1131		134		82		2103		112		66

		ND		65		2		.		125		6		3

		NE		83		7		2		146		10		6

		NH		185		3		12		347		18		9

		NJ		1644		59		201		1635		137		150

		NM		128		3		9		203		4		31

		NV		368		12		37		508		20		63

		NY		994		50		95		839		73		75

		OH		576		40		66		1180		72		40

		OK		5622		331		478		17877		397		388

		OR		15382		421		2252		34109		1318		1261

		PA		1004		64		130		1668		133		61

		PR		17		.		.		.		.		.

		RI		133		3		8		181		7		14

		SC		316		27		16		771		35		23

		SD		91		.		5		146		9		.

		TN		827		73		56		2208		62		42

		TX		2652		137		382		4299		216		471

		UT		157		3		16		242		9		10

		VA		823		38		72		1118		73		66

		VI		13		.		.		.		.		.

		VT		68		4		4		129		4		1

		WA		2065		50		372		3518		156		125

		WI		22344		656		933		48599		4562		995

		WV		28		4		.		46		3		2

		WY		77		1		.		74		5		3





		New Account Owner



				TARGET_INCOME2_0_VAL

						$1 - $49,999		$50k - $99,999		$100k - $149,999		$150k Above

				N		N		N		N		N

		AOState		74		.		.		.		.



		AK		5		2		10		4		1

		AL		.		9		12		8		7

		AR		3		3		5		4		5

		AZ		6		29		47		42		41

		CA		472		1283		3140		3503		4922

		CO		4		24		23		25		43

		CT		150		646		1742		1818		2572

		DC		.		9		9		8		24

		DE		.		1		7		2		3

		FL		14		63		112		111		114

		GA		209		838		2251		2163		2452

		HI		7		11		26		17		15

		IA		2		5		2		3		1

		ID		3		5		10		1		5

		IL		7		28		69		68		106

		IN		2		7		8		17		15

		KS		12		15		19		18		15

		KY		27		150		278		175		129

		LA		1		4		6		1		4

		MA		3		21		65		56		121

		MD		2		13		14		19		42

		ME		4		9		9		7		1

		MI		272		1483		3639		2653		2383

		MN		57		361		953		621		532

		MO		2		17		24		26		23

		MS		.		1		4		2		5

		MT		4		8		14		4		4

		NC		12		39		103		92		92

		ND		.		.		2		1		2

		NE		.		4		5		3		3

		NH		6		10		14		9		12

		NJ		10		21		53		65		160

		NM		.		2		6		4		12

		NV		5		16		26		19		15

		NY		7		25		36		31		51

		OH		1		27		32		21		23

		OK		101		346		697		500		451

		OR		213		917		2154		1465		1206

		PA		4		21		74		64		99

		RI		2		1		8		11		7

		SC		2		8		18		17		15

		SD		.		3		6		1		.

		TN		8		24		57		36		35

		TX		16		46		152		159		242

		UT		2		3		8		8		5

		VA		5		10		18		26		51

		VI		1		.		.		.		.

		VT		1		3		6		5		3

		WA		20		64		178		156		161

		WI		163		1008		2534		1816		1484

		WV		2		1		1		1		2

		WY		.		3		3		3		2





		New Account Owner



				Advantage_Household_Size_e

				missing		1		2		3		4+

				N		N		N		N		N

		AOState		74		.		.		.		.



		AK		5		4		6		5		2

		AL		.		10		9		5		12

		AR		3		3		6		4		4

		AZ		6		48		32		56		23

		CA		472		4446		2816		3635		1951

		CO		4		31		21		43		20

		CT		150		1639		1409		2265		1465

		DC		.		27		10		13		.

		DE		.		4		4		3		2

		FL		14		87		104		146		63

		GA		209		1770		1569		2751		1614

		HI		7		23		18		15		13

		IA		2		3		1		5		2

		ID		3		8		6		6		1

		IL		7		73		53		100		45

		IN		2		11		11		13		12

		KS		12		16		21		15		15

		KY		27		144		156		255		177

		LA		1		4		2		4		5

		MA		3		117		56		70		20

		MD		2		27		28		18		15

		ME		4		15		6		4		1

		MI		272		1561		2316		4003		2278

		MN		57		594		489		950		434

		MO		2		20		26		29		15

		MS		.		4		4		2		2

		MT		4		12		5		10		3

		NC		12		64		73		129		60

		ND		.		1		3		.		1

		NE		.		5		3		2		5

		NH		6		16		9		10		10

		NJ		10		65		74		71		89

		NM		.		8		3		8		5

		NV		5		28		18		23		7

		NY		7		66		31		29		17

		OH		1		20		26		34		23

		OK		101		327		419		764		484

		OR		213		1519		1330		1981		912

		PA		4		66		63		80		49

		RI		2		10		4		7		6

		SC		2		18		18		16		6

		SD		.		3		2		2		3

		TN		8		39		39		43		31

		TX		16		133		140		210		116

		UT		2		4		4		11		5

		VA		5		30		25		35		15

		VI		1		.		.		.		.

		VT		1		5		7		2		3

		WA		20		142		141		188		88

		WI		163		1387		1567		2444		1444

		WV		2		1		4		.		.

		WY		.		6		.		3		2





		New Account Owner



				Ethnic_Group_Code_1st_Indiv

				Other		African American		East Asian		Western European		Eastern European		Hispanic

				N		N		N		N		N		N

		AOState		74		.		.		.		.		.



		AK		6		.		1		15		.		.

		AL		7		4		.		25		.		.

		AR		10		.		.		10		.		.

		AZ		67		.		5		78		2		13

		CA		5237		175		1359		5002		291		1256

		CO		45		1		.		70		.		3

		CT		2636		73		161		3359		356		343

		DC		15		10		2		19		1		3

		DE		5		1		.		6		1		.

		FL		143		9		14		225		3		20

		GA		2453		531		247		4312		175		195

		HI		32		.		19		20		2		3

		IA		5		.		1		6		1		.

		ID		15		.		.		7		.		2

		IL		117		8		5		126		15		7

		IN		17		.		2		28		1		1

		KS		32		2		2		39		3		1

		KY		179		8		5		542		17		8

		LA		8		1		.		7		.		.

		MA		123		2		10		120		3		8

		MD		34		2		5		44		3		2

		ME		15		.		1		13		1		.

		MI		3066		193		260		6085		623		203

		MN		872		26		51		1448		86		41

		MO		27		1		1		59		1		3

		MS		7		.		.		5		.		.

		MT		13		.		.		20		1		.

		NC		125		17		5		175		11		5

		ND		1		.		.		3		.		1

		NE		3		.		.		11		.		1

		NH		18		.		2		28		1		2

		NJ		145		3		14		115		11		21

		NM		7		.		2		12		.		3

		NV		26		.		4		43		1		7

		NY		83		2		4		49		6		6

		OH		32		5		3		57		4		3

		OK		551		32		31		1404		41		36

		OR		1818		51		247		3545		153		141

		PA		81		9		12		143		12		5

		RI		12		.		4		10		1		2

		SC		18		4		2		35		1		.

		SD		5		.		1		4		.		.

		TN		58		1		4		95		2		.

		TX		209		14		26		302		22		42

		UT		9		.		1		15		1		.

		VA		45		4		4		54		1		2

		VI		1		.		.		.		.		.

		VT		7		1		.		10		.		.

		WA		204		5		41		313		7		9

		WI		2057		62		93		4280		384		129

		WV		4		.		.		2		1		.

		WY		5		1		.		5		.		.





HH Size

		Household Size

						N		N		N		N		N		Apr-23								N		N		N		N		N		Apr-22								N		N		N		N		N		Apr-21

		State		Population		missing		1		2		3		4+		1		2		3		4+		missing		1		2		3		4+		1		2		3		4+		missing		1		2		3		4+		1		2		3		4+								1		2		3		4+

		CA		All		2623		5868199		2658160		1719059		1324658		50.7%		23.0%		14.9%		11.4%		1400		6013206		2730167		1785573		1402952		50.4%		22.9%		15.0%		11.8%		1150		5784305		2703538		1833130		1483839		49.0%		22.9%		15.5%		12.6%						CA Apr 2023		48.7%		21.1%		20.2%		9.9%

				Account Owners		37332		58831		42447		47958		29212		33.0%		23.8%		26.9%		16.4%		33570		52584		39926		46742		29589		31.1%		23.6%		27.7%		17.5%		5651		54735		42947		52885		35772		29.4%		23.0%		28.4%		19.2%						CA Apr 2022		44.7%		20.7%		23.6%		10.9%

				New Acct Owners		2653		9149		3971		3802		1865		48.7%		21.1%		20.2%		9.9%		2334		7107		3295		3744		1738		44.7%		20.7%		23.6%		10.9%		1717		6794		3210		3786		1749		43.7%		20.7%		24.4%		11.3%						CA Apr 2021		43.7%		20.7%		24.4%		11.3%

		GA		All		915		1716744		929925		601052		466354		46.2%		25.0%		16.2%		12.6%		449		1757672		945093		622487		488447		46.1%		24.8%		16.3%		12.8%		278		1697233		931004		631038		508925		45.0%		24.7%		16.7%		13.5%						GA Apr 2023		31.8%		22.3%		32.1%		13.9%

				Account Owners		10445		21461		22629		36094		25928		20.2%		21.3%		34.0%		24.4%		9119		19649		21038		34967		25659		19.4%		20.8%		34.5%		25.3%		1395		18592		20179		34625		27050		18.5%		20.1%		34.5%		26.9%						GA Apr 2022		30.2%		21.4%		33.3%		15.1%

				New Acct Owners		554		2888		2025		2917		1264		31.8%		22.3%		32.1%		13.9%		750		3272		2316		3599		1631		30.2%		21.4%		33.3%		15.1%		483		2966		2330		3630		1792		27.7%		21.7%		33.9%		16.7%						GA Apr 2021		27.7%		21.7%		33.9%		16.7%

		MI		All		815		1716649		1053695		669108		629413		42.2%		25.9%		16.4%		15.5%		485		1835912		1096357		698746		644715		42.9%		25.6%		16.3%		15.1%		320		1758172		1073217		698367		642611		42.1%		25.7%		16.7%		15.4%						MI Apr 2023		21.3%		24.0%		35.6%		19.1%

				Account Owners		19576		17275		25518		39457		39057		14.2%		21.0%		32.5%		32.2%		17529		16812		24758		39344		38776		14.0%		20.7%		32.9%		32.4%		2521		18052		26281		42342		41927		14.0%		20.4%		32.9%		32.6%						MI Apr 2022		21.4%		24.1%		36.6%		18.0%

				New Acct Owners		1245		1681		1899		2814		1512		21.3%		24.0%		35.6%		19.1%		1519		1993		2245		3409		1674		21.4%		24.1%		36.6%		18.0%		1157		1922		2234		3521		1755		20.4%		23.7%		37.3%		18.6%						MI Apr 2021		20.4%		23.7%		37.3%		18.6%

		MN		All		420		940549		561826		378962		260477		43.9%		26.2%		17.7%		12.2%		331		958498		568599		384691		273961		43.9%		26.0%		17.6%		12.5%		221		917068		551326		392043		291584		42.6%		25.6%		18.2%		13.5%						MN Apr 2023		33.8%		22.6%		31.7%		11.9%

				Account Owners		6340		9162		9356		14276		8712		22.1%		22.5%		34.4%		21.0%		5673		8517		8872		13845		8762		21.3%		22.2%		34.6%		21.9%		1218		8427		8742		14189		9854		20.4%		21.2%		34.4%		23.9%						MN Apr 2022		30.5%		22.9%		34.0%		12.6%

				New Acct Owners		444		1179		789		1108		415		33.8%		22.6%		31.7%		11.9%		542		1285		962		1429		531		30.5%		22.9%		34.0%		12.6%		483		1290		937		1492		573		30.1%		21.8%		34.8%		13.4%						MN Apr 2021		30.1%		21.8%		34.8%		13.4%

		OK		All		375		649883		400640		252902		189940		43.5%		26.8%		16.9%		12.7%		668		659175		404684		258203		191609		43.5%		26.7%		17.1%		12.7%		234		643559		398926		259126		195186		43.0%		26.7%		17.3%		13.0%						OK Apr 2023		21.3%		20.0%		37.1%		21.6%

				Account Owners		3392		4384		5903		9479		8850		15.3%		20.6%		33.1%		30.9%		2916		4204		5756		9470		8544		15.0%		20.6%		33.9%		30.5%		895		4212		5855		9528		8669		14.9%		20.7%		33.7%		30.7%						OK Apr 2022		19.2%		20.2%		39.0%		21.5%

				New Acct Owners		231		459		431		800		466		21.3%		20.0%		37.1%		21.6%		253		493		519		1000		552		19.2%		20.2%		39.0%		21.5%		234		489		465		987		486		20.1%		19.2%		40.7%		20.0%						OK Apr 2021		20.1%		19.2%		40.7%		20.0%

		WI		All		565		1014319		616824		410423		311391		43.1%		26.2%		17.4%		13.2%		310		1147003		643921		427949		328768		45.0%		25.3%		16.8%		12.9%		186		990795		606468		418312		330566		42.2%		25.8%		17.8%		14.1%						WI Apr 2023		26.6%		21.6%		34.3%		17.5%

				Account Owners		13823		13913		18026		29259		22626		16.6%		21.5%		34.9%		27.0%		12712		13004		17300		28849		22817		15.9%		21.1%		35.2%		27.8%		2065		13612		17957		30548		25208		15.6%		20.6%		35.0%		28.9%						WI Apr 2022		24.0%		21.5%		38.0%		16.6%

				New Acct Owners		794		1556		1267		2009		1028		26.6%		21.6%		34.3%		17.5%		1018		1737		1553		2748		1199		24.0%		21.5%		38.0%		16.6%		817		1695		1468		2704		1174		24.1%		20.8%		38.4%		16.7%						WI Apr 2021		24.1%		20.8%		38.4%		16.7%

		* Using TSP data from 4/1/23

		** New AO's defined as Account Owners who have a first established date within the range of 4/1/22 - 4/1/23







CA



CA Apr 2023	1	2	3	4+	0.48698568158833233	0.21136956406025442	0.20237398200883588	9.9270772342577321E-2	CA Apr 2022	1	2	3	4+	0.44743137748677914	0.20744145051624277	0.23570888944850163	0.10941828254847645	CA Apr 2021	1	2	3	4+	0.43722247248857715	0.20657699980693739	0.24364502220220091	0.11255550550228458	







GA



GA Apr 2023	1	2	3	4+	0.31757202551132613	0.222674290741148	0.3207609412799648	0.13899274246756102	GA Apr 2022	1	2	3	4+	0.3024588648548715	0.21408763172490294	0.33268626363468295	0.1507672397855426	GA Apr 2021	1	2	3	4+	0.27673073334577347	0.21739130434782608	0.33868259003545437	0.16719537227094608	







MI



MI Apr 2023	1	2	3	4+	0.21262332405767773	0.24019731849228435	0.3559322033898305	0.19124715406020742	MI Apr 2022	1	2	3	4+	0.21381825984336444	0.2408539856238601	0.36573329041948288	0.17959446411329258	MI Apr 2021	1	2	3	4+	0.203774385072095	0.23685326547921967	0.37330364715860898	0.18606870229007633	







MN



MN Apr 2023	1	2	3	4+	0.33772558006301917	0.22600973932970495	0.31738756803208251	0.11887711257519336	MN Apr 2022	1	2	3	4+	0.30544330877109577	0.22866650820061801	0.33967197527929643	0.12621820774898979	MN Apr 2021	1	2	3	4+	0.30055917986952468	0.21831314072693384	0.34762348555452005	0.13350419384902143	







OK



OK Apr 2023	1	2	3	4+	0.21289424860853431	0.19990723562152132	0.37105751391465674	0.21614100185528756	OK Apr 2022	1	2	3	4+	0.19227769110764431	0.20241809672386896	0.39001560062402496	0.21528861154446177	OK Apr 2021	1	2	3	4+	0.20148331273176762	0.19159456118665019	0.40667490729295425	0.20024721878862795	







WI



WI Apr 2023	1	2	3	4+	0.26552901023890785	0.21621160409556314	0.34283276450511946	0.17542662116040955	WI Apr 2022	1	2	3	4+	0.24001658145640459	0.21459168163603703	0.3797153516650546	0.1656763852425038	WI Apr 2021	1	2	3	4+	0.24073285044737963	0.20849311177389576	0.384036358471808	0.16673767930691663	









Ethnicity

		Race & Ethnicity				Ethnic_Group_Code_1st_Indiv																														Ethnic_Group_Code_1st_Indiv																												Ethnic_Group_Code_1st_Indiv

						N		N		N		N		N		N		N				Apr-23														N		N		N		N		N		N				Apr-22														N		N		N		N		N		N				Apr-21

		State		Population		Missing		Other		African American		East Asian		Western European		Eastern European		Hispanic				African American		Hispanic		East Asian		Eastern European		Western European		Other		Missing		Other		African American		East Asian		Western European		Eastern European		Hispanic				African American		Hispanic		East Asian		Eastern European		Western European		Other		Missing		Other		African American		East Asian		Western European		Eastern European		Hispanic				African American		Hispanic		East Asian		Eastern European		Western European		Other								African American		Hispanic		East Asian		Eastern European		Western European		Other

		CA		All		287		1590382		257207		1084836		5212086		263921		3163980		11572412		2.2%		27.3%		9.4%		2.3%		45.0%		13.7%		1681		1620487		270918		1089026		5430575		272387		3248224		11931617		2.3%		27.22%		9.1%		2.3%		45.5%		13.6%		1423		1594187		279465		1049727		5435644		270959		3174557		11804539		2.4%		26.89%		8.9%		2.3%		46.0%		13.5%						CA Apr 2023		2.0%		18.2%		16.7%		2.7%		41.3%		19.1%

				Account Owners		76496		26907		2249		22048		66429		3904		17747		139284		1.6%		12.7%		15.8%		2.8%		47.7%		19.3%		68731		25707		2116		20975		64909		3749		16224		133680		1.6%		12.14%		15.7%		2.8%		48.6%		19.2%		44950		27921		2314		22550		72810		4164		17281		147040		1.6%		11.75%		15.3%		2.8%		49.5%		19.0%						CA Apr 2022		2.0%		14.7%		16.3%		2.8%		43.8%		20.5%

				New Acct Owners		9092		2361		248		2058		5102		337		2242		12348		2.0%		18.2%		16.7%		2.7%		41.3%		19.1%		6763		2351		228		1864		5015		318		1679		11455		2.0%		14.66%		16.3%		2.8%		43.8%		20.5%		5716		2307		241		1911		5132		305		1644		11540		2.1%		14.25%		16.6%		2.6%		44.5%		20.0%						CA Apr 2021		2.1%		14.2%		16.6%		2.6%		44.5%		20.0%

		GA		All		242		263304		624891		89516		2461700		55105		220232		3714748		16.8%		5.9%		2.4%		1.5%		66.3%		7.1%		683		262523		656219		86475		2533477		55482		219289		3813465		17.2%		5.75%		2.3%		1.5%		66.4%		6.9%		340		257249		669599		83861		2492605		54562		210262		3768138		17.8%		5.58%		2.2%		1.4%		66.1%		6.8%						GA Apr 2023		9.3%		4.0%		4.4%		2.4%		62.4%		17.5%

				Account Owners		26896		13914		6998		3312		60227		2341		2869		89661		7.8%		3.2%		3.7%		2.6%		67.2%		15.5%		24696		13073		6564		3117		58042		2247		2693		85736		7.7%		3.14%		3.6%		2.6%		67.7%		15.2%		16685		12627		7129		3024		57504		2250		2622		85156		8.4%		3.08%		3.6%		2.6%		67.5%		14.8%						GA Apr 2022		9.9%		3.8%		4.0%		2.3%		62.8%		17.3%

				New Acct Owners		2381		1269		678		321		4535		171		293		7267		9.3%		4.0%		4.4%		2.4%		62.4%		17.5%		2929		1492		854		344		5421		199		329		8639		9.9%		3.81%		4.0%		2.3%		62.8%		17.3%		2548		1334		921		391		5459		212		336		8653		10.6%		3.88%		4.5%		2.5%		63.1%		15.4%						GA Apr 2021		10.6%		3.9%		4.5%		2.5%		63.1%		15.4%

		MI		All		137		446878		351751		52126		2837524		236511		144753		4069543		8.6%		3.6%		1.3%		5.8%		69.7%		11.0%		548		458371		392009		52949		2977241		244195		150902		4275667		9.2%		3.53%		1.2%		5.7%		69.6%		10.7%		380		448503		391658		51805		2895211		241229		143901		4172307		9.4%		3.45%		1.2%		5.8%		69.4%		10.7%						MI Apr 2023		2.8%		2.5%		3.6%		6.6%		66.9%		17.6%

				Account Owners		35933		16385		2182		3133		73395		7533		2322		104950		2.1%		2.2%		3.0%		7.2%		69.9%		15.6%		33451		15991		2154		3099		72751		7474		2299		103768		2.1%		2.22%		3.0%		7.2%		70.1%		15.4%		19627		17094		2418		3170		78270		8059		2485		111496		2.2%		2.23%		2.8%		7.2%		70.2%		15.3%						MI Apr 2022		2.8%		2.5%		3.7%		6.7%		66.6%		17.8%

				New Acct Owners		2863		1107		174		226		4207		418		156		6288		2.8%		2.5%		3.6%		6.6%		66.9%		17.6%		3308		1338		210		275		5019		503		187		7532		2.8%		2.48%		3.7%		6.7%		66.6%		17.8%		2860		1268		210		266		5319		445		221		7729		2.7%		2.86%		3.4%		5.8%		68.8%		16.4%						MI Apr 2021		2.7%		2.9%		3.4%		5.8%		68.8%		16.4%

		MN		All		38		387493		34803		53739		1504627		94335		67199		2142196		1.6%		3.1%		2.5%		4.4%		70.2%		18.1%		346		395480		36768		54252		1535545		95961		67728		2185734		1.7%		3.10%		2.5%		4.4%		70.3%		18.1%		236		389553		38241		52095		1513649		94396		64072		2152006		1.8%		2.98%		2.4%		4.4%		70.3%		18.1%						MN Apr 2023		1.6%		2.3%		3.5%		4.1%		68.7%		19.9%

				Account Owners		12244		6817		462		1041		25098		1506		678		35602		1.3%		1.9%		2.9%		4.2%		70.5%		19.1%		11259		6590		443		1007		24286		1447		637		34410		1.3%		1.85%		2.9%		4.2%		70.6%		19.2%		6980		6797		485		1020		25004		1524		620		35450		1.4%		1.75%		2.9%		4.3%		70.5%		19.2%						MN Apr 2022		1.9%		2.3%		3.4%		4.1%		68.9%		19.4%

				New Acct Owners		1150		553		45		97		1912		115		63		2785		1.6%		2.3%		3.5%		4.1%		68.7%		19.9%		1317		665		64		118		2365		141		79		3432		1.9%		2.30%		3.4%		4.1%		68.9%		19.4%		1299		673		63		131		2393		149		67		3476		1.8%		1.93%		3.8%		4.3%		68.8%		19.4%						MN Apr 2021		1.8%		1.9%		3.8%		4.3%		68.8%		19.4%

		OK		All		90		82138		51909		21320		1221955		18896		97432		1493650		3.5%		6.5%		1.4%		1.3%		81.8%		5.5%		698		82621		54618		20535		1240721		18867		96279		1513641		3.6%		6.36%		1.4%		1.2%		82.0%		5.5%		267		81227		55866		19398		1229777		18400		92096		1496764		3.7%		6.15%		1.3%		1.2%		82.2%		5.4%						OK Apr 2023		1.3%		3.2%		2.1%		2.3%		81.8%		9.2%

				Account Owners		7600		1978		393		587		20424		476		550		24408		1.6%		2.3%		2.4%		2.0%		83.7%		8.1%		6939		1933		397		566		20051		459		545		23951		1.7%		2.28%		2.4%		1.9%		83.7%		8.1%		5016		1950		418		551		20257		455		512		24143		1.7%		2.12%		2.3%		1.9%		83.9%		8.1%						OK Apr 2022		2.2%		3.3%		2.9%		2.2%		82.1%		7.3%

				New Acct Owners		657		159		22		37		1416		40		56		1730		1.3%		3.2%		2.1%		2.3%		81.8%		9.2%		696		155		47		61		1741		47		70		2121		2.2%		3.30%		2.9%		2.2%		82.1%		7.3%		611		197		58		50		1631		33		81		2050		2.8%		3.95%		2.4%		1.6%		79.6%		9.6%						OK Apr 2021		2.8%		4.0%		2.4%		1.6%		79.6%		9.6%

		WI		All		180		285957		81577		31225		1703395		156217		94971		2353342		3.5%		4.0%		1.3%		6.6%		72.4%		12.2%		335		307312		99193		34379		1832534		167160		107038		2547616		3.9%		4.20%		1.3%		6.6%		71.9%		12.1%		213		284162		90875		30361		1690861		155794		94061		2346114		3.9%		4.01%		1.3%		6.6%		72.1%		12.1%						WI Apr 2023		1.5%		2.4%		2.1%		6.8%		72.3%		14.9%

				Account Owners		23939		10403		893		1213		54703		5135		1361		73708		1.2%		1.8%		1.6%		7.0%		74.2%		14.1%		22379		10165		867		1184		53721		5047		1319		72303		1.2%		1.82%		1.6%		7.0%		74.3%		14.1%		12465		10744		1063		1194		57110		5439		1375		76925		1.4%		1.79%		1.6%		7.1%		74.2%		14.0%						WI Apr 2022		1.6%		2.2%		2.2%		6.7%		73.1%		14.2%

				New Acct Owners		1965		699		72		97		3391		317		113		4689		1.5%		2.4%		2.1%		6.8%		72.3%		14.9%		2248		852		94		135		4393		403		130		6007		1.6%		2.16%		2.2%		6.7%		73.1%		14.2%		1848		919		122		104		4347		376		142		6010		2.0%		2.36%		1.7%		6.3%		72.3%		15.3%						WI Apr 2021		2.0%		2.4%		1.7%		6.3%		72.3%		15.3%

		* Other category includes: Southeast Asia, Central & Southwest Asia, Mediterranean, Native American, Scandinavian, Polynesian, Middle Eastern, & Jewish

																																																																																																African American		Hispanic		East Asian		Eastern European		Western European		Other

																																																																																														Apr-21		2.1%		14.2%		16.6%		2.6%		44.5%		20.0%

																																																																																														Apr-22		2.0%		14.7%		16.3%		2.8%		43.8%		20.5%

																						Apr-21														N		N		N		N		N		N				Apr-22														N		N		N		N		N		N				Apr-23																Apr-23		2.0%		18.2%		16.7%		2.7%		41.3%		19.1%

		State		Population																		African American		Hispanic		East Asian		Eastern European		Western European		Other																		African American		Hispanic		East Asian		Eastern European		Western European		Other																		African American		Hispanic		East Asian		Eastern European		Western European		Other

		CA		All																		2.4%		26.9%		8.9%		2.3%		46.0%		13.5%																		2.3%		27.2%		9.1%		2.3%		45.5%		13.6%																		2.2%		27.3%		9.4%		2.3%		45.0%		13.7%

				Account Owners																		1.6%		11.8%		15.3%		2.8%		49.5%		19.0%																		1.6%		12.1%		15.7%		2.8%		48.6%		19.2%																		1.6%		12.7%		15.8%		2.8%		47.7%		19.3%

				New Acct Owners																		2.1%		14.2%		16.6%		2.6%		44.5%		20.0%																		2.0%		14.7%		16.3%		2.8%		43.8%		20.5%																		2.0%		18.2%		16.7%		2.7%		41.3%		19.1%

				Other category includes: Southeast Asia, Central & Southwest Asia, Mediterranean, Native American, Scandinavian, Polynesian, Middle Eastern, & Jewish



CA



CA Apr 2023	African American	Hispanic	East Asian	Eastern European	Western European	Other	2.0084224165856819E-2	0.18156786524133464	0.16666666666666666	2.7291869128603822E-2	0.41318432134758665	0.1912050534499514	CA Apr 2022	African American	Hispanic	East Asian	Eastern European	Western European	Other	1.9903972064600612E-2	0.14657354866870362	0.16272370144041903	2.7760803142732431E-2	0.43780008729812309	0.2052378873854212	CA Apr 2021	African American	Hispanic	East Asian	Eastern European	Western European	Other	2.0883882149046795E-2	0.14246100519930677	0.16559792027729636	2.6429809358752165E-2	0.44471403812824956	0.19991334488734835	







GA



GA Apr 2023	African American	Hispanic	East Asian	Eastern European	Western European	Other	9.3298472547130862E-2	4.0319251410485757E-2	4.4172285674969038E-2	2.353103068666575E-2	0.62405394247970281	0.17462501720104581	GA Apr 2022	African American	Hispanic	East Asian	Eastern European	Western European	Other	9.8854034031716637E-2	3.8083111471235095E-2	3.9819423544391712E-2	2.3035073503877762E-2	0.62750318323880083	0.172705174209978	GA Apr 2021	African American	Hispanic	East Asian	Eastern European	Western European	Other	0.10643707384722062	3.883046342309026E-2	4.5186640471512773E-2	2.4500173350283139E-2	0.63087946376979087	0.1541661851381024	







MI



MI Apr 2023	African American	Hispanic	East Asian	Eastern European	Western European	Other	2.7671755725190841E-2	2.4809160305343511E-2	3.5941475826972012E-2	6.6475826972010182E-2	0.66905216284987279	0.1760496183206107	MI Apr 2022	African American	Hispanic	East Asian	Eastern European	Western European	Other	2.7881040892193308E-2	2.4827403080191185E-2	3.6510886882634097E-2	6.6781731279872539E-2	0.66635687732342008	0.1776420605416888	MI Apr 2021	African American	Hispanic	East Asian	Eastern European	Western European	Other	2.7170397205330574E-2	2.8593608487514556E-2	3.4415836460085392E-2	5.7575365506533832E-2	0.68818734635787293	0.1640574459826627	







MN



MN Apr 2023	African American	Hispanic	East Asian	Eastern European	Western European	Other	1.615798922800718E-2	2.2621184919210054E-2	3.48294434470377E-2	4.1292639138240578E-2	0.68653500897666064	0.19856373429084381	MN Apr 2022	African American	Hispanic	East Asian	Eastern European	Western European	Other	1.8648018648018648E-2	2.301864801864802E-2	3.4382284382284384E-2	4.1083916083916081E-2	0.6891025641025641	0.19376456876456877	MN Apr 2021	African American	Hispanic	East Asian	Eastern European	Western European	Other	1.812428078250863E-2	1.9275028768699656E-2	3.7686996547756042E-2	4.2865362485615649E-2	0.68843498273878023	0.19361334867663982	







OK



OK Apr 2023	African American	Hispanic	East Asian	Eastern European	Western European	Other	1.2716763005780347E-2	3.236994219653179E-2	2.1387283236994219E-2	2.3121387283236993E-2	0.81849710982658963	9.1907514450867048E-2	OK Apr 2022	African American	Hispanic	East Asian	Eastern European	Western European	Other	2.2159358793022159E-2	3.3003300330033E-2	2.876001885902876E-2	2.2159358793022159E-2	0.8208392267798208	7.3078736445073081E-2	OK Apr 2021	African American	Hispanic	East Asian	Eastern European	Western European	Other	2.8292682926829269E-2	3.951219512195122E-2	2.4390243902439025E-2	1.6097560975609757E-2	0.79560975609756102	9.6097560975609758E-2	







WI



WI Apr 2023	African American	Hispanic	East Asian	Eastern European	Western European	Other	1.5355086372360844E-2	2.4098955001066326E-2	2.0686713584986138E-2	6.7605033056088712E-2	0.72318191512049479	0.1490722968650032	WI Apr 2022	African American	Hispanic	East Asian	Eastern European	Western European	Other	1.5648410188113866E-2	2.1641418345263858E-2	2.2473780589312469E-2	6.7088396870317965E-2	0.73131346762110871	0.14183452638588315	WI Apr 2021	African American	Hispanic	East Asian	Eastern European	Western European	Other	2.0299500831946756E-2	2.3627287853577372E-2	1.7304492512479203E-2	6.2562396006655571E-2	0.72329450915141436	0.15291181364392678	







New Account Owners



Apr-21	African American	Hispanic	East Asian	Eastern European	Western European	Other	2.0883882149046795E-2	0.14246100519930677	0.16559792027729636	2.6429809358752165E-2	0.44471403812824956	0.19991334488734835	Apr-22	African American	Hispanic	East Asian	Eastern European	Western European	Other	1.9903972064600612E-2	0.14657354866870362	0.16272370144041903	2.7760803142732431E-2	0.43780008729812309	0.2052378873854212	Apr-23	African American	Hispanic	East Asian	Eastern European	Western European	Other	2.0084224165856819E-2	0.18156786524133464	0.16666666666666666	2.7291869128603822E-2	0.41318432134758665	0.1912050534499514	









HHI

		Household Income				TARGET_INCOME2_0_VAL																		TARGET_INCOME2_0_VAL																		TARGET_INCOME2_0_VAL

						N		N		N		N		N		Apr-23								N		N		N		N		N		Apr-22								N		N		N		N		N		Apr-21

		State		Population		missing		$1 -<$75k		$75k -<$100k		$100k -<$150k		$150k Above		$1 -<$75k		$75k -<$100k		$100k -<$150k		$150k Above		missing		$1 -<$75k		$75k -<$100k		$100k -<$150k		$150k Above		$1 -<$75k		$75k -<$100k		$100k -<$150k		$150k Above		missing		$1 -<$75k		$75k -<$100k		$100k -<$150k		$150k Above		$1 -<$75k		$75k -<$100k		$100k -<$150k		$150k Above								$1 -<$75k		$75k -<$100k		$100k -<$150k		$150k Above

		CA		All		2623		5478543		2009582		2406286		1675665		47.4%		17.4%		20.8%		14.5%		1400		5884822		2064168		2360380		1622528		49.3%		17.3%		19.8%		13.6%		1150		6165976		1965301		2114821		1558714		52.2%		16.6%		17.9%		13.2%						CA Apr 2023		25.6%		16.0%		29.5%		28.9%

				Account Owners		37332		27515		21632		49900		79401		15.4%		12.1%		28.0%		44.5%		33570		25969		21179		47515		74178		15.4%		12.5%		28.1%		43.9%		5651		30297		24332		50349		81361		16.3%		13.1%		27.0%		43.7%						CA Apr 2022		20.3%		16.6%		30.6%		32.4%

				New Acct Owners		2653		4803		3015		5548		5421		25.6%		16.0%		29.5%		28.9%		2334		3229		2637		4866		5152		20.3%		16.6%		30.6%		32.4%		1717		3419		2701		4517		4902		22.0%		17.4%		29.1%		31.5%						CA Apr 2021		22.0%		17.4%		29.1%		31.5%

		GA		All		915		2408599		515511		503763		286202		64.9%		13.9%		13.6%		7.7%		449		2530471		511913		493914		277401		66.4%		13.4%		13.0%		7.3%		278		2557731		486510		456053		267906		67.9%		12.9%		12.1%		7.1%						GA Apr 2023		21.7%		15.2%		31.8%		31.2%

				Account Owners		10445		19467		14150		29855		42640		18.3%		13.3%		28.1%		40.2%		9119		19265		13919		28674		39455		19.0%		13.7%		28.3%		38.9%		1395		20189		14665		28054		37538		20.1%		14.6%		27.9%		37.4%						GA Apr 2022		23.1%		16.2%		30.3%		30.3%

				New Acct Owners		554		1974		1386		2894		2840		21.7%		15.2%		31.8%		31.2%		750		2504		1755		3277		3282		23.1%		16.2%		30.3%		30.3%		483		2607		1854		3248		3009		24.3%		17.3%		30.3%		28.1%						GA Apr 2021		24.3%		17.3%		30.3%		28.1%

		MI		All		815		2953949		487573		426813		200530		72.6%		12.0%		10.5%		4.9%		485		3157776		482431		424355		211168		73.9%		11.3%		9.9%		4.9%		320		3092660		467942		406930		204835		74.1%		11.2%		9.8%		4.9%						MI Apr 2023		31.5%		21.1%		28.9%		18.5%

				Account Owners		19576		31125		22260		36303		31619		25.7%		18.4%		29.9%		26.1%		17529		31811		21697		34620		31562		26.6%		18.1%		28.9%		26.4%		2521		36035		23352		36087		33128		28.0%		18.2%		28.1%		25.8%						MI Apr 2022		34.2%		21.5%		27.1%		17.2%

				New Acct Owners		1245		2490		1668		2283		1465		31.5%		21.1%		28.9%		18.5%		1519		3190		2000		2524		1607		34.2%		21.5%		27.1%		17.2%		1157		3480		1916		2459		1577		36.9%		20.3%		26.1%		16.7%						MI Apr 2021		36.9%		20.3%		26.1%		16.7%

		MN		All		420		1255778		341844		335806		208386		58.6%		16.0%		15.7%		9.7%		331		1291953		335313		335697		222786		59.1%		15.3%		15.4%		10.2%		221		1320589		315254		307505		208673		61.4%		14.6%		14.3%		9.7%						MN Apr 2023		26.1%		19.4%		30.4%		24.1%

				Account Owners		6340		9080		6666		11731		14029		21.9%		16.1%		28.3%		33.8%		5673		8909		6226		10897		13964		22.3%		15.6%		27.2%		34.9%		1218		9887		6595		10868		13862		24.0%		16.0%		26.4%		33.6%						MN Apr 2022		26.0%		18.7%		30.6%		24.6%

				New Acct Owners		444		911		677		1063		840		26.1%		19.4%		30.4%		24.1%		542		1095		788		1288		1036		26.0%		18.7%		30.6%		24.6%		483		1256		812		1171		1053		29.3%		18.9%		27.3%		24.5%						MN Apr 2021		29.3%		18.9%		27.3%		24.5%

		OK		All		375		1160342		154161		120450		58412		77.7%		10.3%		8.1%		3.9%		668		1188119		151300		114835		59417		78.5%		10.0%		7.6%		3.9%		234		1181059		145649		111105		58984		78.9%		9.7%		7.4%		3.9%						OK Apr 2023		34.4%		17.8%		26.9%		21.0%

				Account Owners		3392		8934		4808		7159		7715		31.2%		16.8%		25.0%		27.0%		2916		8922		4662		6791		7599		31.9%		16.7%		24.3%		27.2%		895		9309		4801		6686		7468		32.9%		17.0%		23.7%		26.4%						OK Apr 2022		36.9%		17.9%		24.2%		21.0%

				New Acct Owners		231		742		383		579		452		34.4%		17.8%		26.9%		21.0%		253		946		459		620		539		36.9%		17.9%		24.2%		21.0%		234		888		456		604		479		36.6%		18.8%		24.9%		19.7%						OK Apr 2021		36.6%		18.8%		24.9%		19.7%
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				Account Owners		13823		21748		14293		23039		24744		25.9%		17.1%		27.5%		29.5%		12712		21225		13513		21517		25715		25.9%		16.5%		26.2%		31.4%		2065		23772		14833		22646		26074		27.2%		17.0%		25.9%		29.9%						WI Apr 2022		31.2%		18.9%		27.3%		22.7%

				New Acct Owners		794		1816		1093		1681		1270		31.0%		18.7%		28.7%		21.7%		1018		2255		1367		1974		1641		31.2%		18.9%		27.3%		22.7%		817		2295		1281		1846		1619		32.6%		18.2%		26.2%		23.0%						WI Apr 2021		32.6%		18.2%		26.2%		23.0%



CA



CA Apr 2023	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.255655506467238	0.16048331292915313	0.29531058710810665	0.28855059349550222	CA Apr 2022	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.20328632586250314	0.16601611684714176	0.30634600856207506	0.32435154872828004	CA Apr 2021	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.22002702876632987	0.17382070918334513	0.29068794645730101	0.31546431559302401	







GA



GA Apr 2023	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.21706619749285244	0.15240818121838576	0.3182318011875962	0.31229382010116563	GA Apr 2022	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.23146607506008504	0.16222961730449251	0.30292105749676468	0.3033832501386578	GA Apr 2021	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.24323567829818996	0.17298003358835604	0.30304161224108978	0.28074267587236423	







MI



MI Apr 2023	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.31495067037692892	0.21097900328864153	0.28876802428535292	0.18530230204907666	MI Apr 2022	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.34223795730071882	0.214569252226156	0.27078639630940887	0.17240639416371634	MI Apr 2021	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.36895674300254455	0.20313825275657338	0.26070822731128074	0.16719677692960136	







MN



MN Apr 2023	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.26095674591807505	0.19392724147808652	0.30449727871670007	0.24061873388713836	MN Apr 2022	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.26028048490610889	0.18730686950320893	0.30615640599001664	0.24625623960066556	MN Apr 2021	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.29263746505125815	0.1891891891891892	0.27283317800559181	0.24534016775396086	







OK



OK Apr 2023	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.34415584415584416	0.17764378478664192	0.26855287569573283	0.20964749536178107	OK Apr 2022	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.36895475819032764	0.17901716068642745	0.24180967238689546	0.21021840873634945	OK Apr 2021	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.36588380716934488	0.18788627935723115	0.24886691388545529	0.19736299958796868	







WI



WI Apr 2023	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.3098976109215017	0.18651877133105801	0.28686006825938565	0.21672354948805461	WI Apr 2022	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.31159320160287413	0.18889042420892635	0.27276495785546495	0.22675141633273455	WI Apr 2021	$1 -	<	$75k	$75k -	<	$100k	$100k -	<	$150k	$150k Above	0.32594801874733703	0.18193438432040904	0.26217866780286891	0.22993892912938502	
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Market Research

In Q1, we expanded our understanding of high value account owners and financial advisors.

- High Value Account Owners Financial Advisors

Who we
spoke
with

Key
Findings

L TIAA

Newer AOs with balances over $100,000
1/3 had advisors — little advisor
involvement in this decision

College and funding it are not optional .
Landscape may evolve - need / cost will
remain .
Source of funds sometimes a windfall

but most often other investments .
Parents were driven by tax savings
Grandparents wanted to impact .
grandchildren

ScholarShare 529 selected due to low .

expenses and CA status

No need for a special High Value
program, but current messaging could
be more intrusive

CA Financial Advisors who regularly advise
clients on college savings

Mostly younger advisors building their
practice

Attitudes towards 529 plans / brand
choice driven mostly by structural factors
Some reported interaction with field
consultants —all positive

Limited awareness of 529 Quickview —and
limited interest upon exposure

Limited awareness of —and some strong
interest in — resources on our website

ScholarShare529 '
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Gain New

Driving New Account Growth Accounts/
AUM

Audience Objective Tactics and Channels Cadence
Prospect |+ Awareness » Search engine marketing « Seasonal and evergreen
* Interest * Web advertising
» Open new accounts * Email (EM)
* Direct mail
Inquirers |+ Open new accounts + Search engine marketing + Seasonal and evergreen
* Web advertising
* Email
* Direct mail
New AO’s |+ Fund and engage with account * Email » Evergreen
Account |+ Continued engagement and support |+ Primarily email and display |+ Seasonal and evergreen
Owners | . Fund accounts « Limited direct mail
+ Open additional accounts * Web advertising
* New product engagement features

’ L i
L TIAA ScholarShare529 ' °



Tactical Results YoY

2023 Q1 Engagement and

2022 Q1 Engagement and

Gain New
Accounts/
AUM

AIETENED Conversion Highlights Conversion Highlight VO GL) (e Pl ee
Prospect The Share It Forward DM/EM The Tax Time DM/EM campaign Recurring contribution sign-up
campaign generated 358 generated 130 recurring contribution increased significantly YoY. 2022
recurring contribution sign-ups sign-ups as of 3/31/22. used a tax message and 2023
as of 3/31/23. provided new account owners a
charitable option with $1,000
deposit.
Inquirers 27% e-mail unique open rate. 29% e-mail unique open rate. Q1 email engagement
8.5% conversion rate with 122 8.4% conversion rate with 274 new dropped slightly in 2023.
new accounts generated. accounts generated. Q1 conversions rates remained the
same but with less inquirer leads,
the number of new accounts
dropped.
New AO’s 36% email open rate. 46% email open rate. Q1 email engagement dropped in
0.7% account upsell rate with 0.9% account upsell rate with 298 2023.
228 new accounts and 45% new accounts and 39% recurring Account upsell rate and new
recurring contribution sign-up. contribution sign-up. accounts dropped slightly YoY.
Recurring contributions are up YoY.
Account Share It Forward DM/EM Tax Time EM campaign had a AO contribution rate increased YoY.
Owners campaign had a contribution contribution rate of 17.2% and
rate of 49.6% and average average contribution of $723 as of
contribution of $993 as of 3/31/22.
3/31/23.
CTIAA =
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Gain New

Q1 Creative Samples Accounts/
AUM

Evergreen Creative Share It Forward Campaign

THE CALIFORNIA WAY
0 SAVE FOR COLLEGE

Prospect &
Account Owner
* Banners

SeholarShares

Episodic:

Prospect & iz L
Account Owner college savings accoun

« Direct Mail SR
» Landing Page
« Banners O piNaaba | oo | v | s Open an account between February 14-26.

B 2023, and we'll give up fo 5100 to a charity
Don’t miss * Emails o your horoe

advantase G

advantages v
Open a new account between 2/14/23
and 2128123

Now's the
time to
start saving
for their
college.

Our Enroliment
Year Inve: 3
Portfolios may help
your college
savings stay

on track.

i 3oyt oo

Make an initial deposit of $1,000 or more

<

ScholarShare529.
'LEARN MORE »

-

Select a charily from the list on
ScholarShare529.com

L,

Share it forward with up
to a §100 donation
e

= ol to charity.
larShare529 ScholarShare529 A S

\ge Prep for 529 Parents FALE R

e
ScholarShare529.

Emails

* New Account
Owner
Onboarding

¢ Inquirer ' ' | R
Content Drip Keep it going.

Eanefits of 3 ScholarShare 528 account:

- Enjoy 100% Tax-Deferred Growth
ety —On investments earnings and
tax-fres withdravals for

— qualified expenses

Low Cost—ScholarShare 529
portfolios charge less than half the
national average for 528 plans *

Lets buikd on your momentum together Simplify your life with L i:ég{xzzmrﬁghn‘aﬁhaﬁﬁiﬂ
Wit e you o ack wihyour cliege sevngs, e you make : Hogor Y to eheose sma
* Account sure they keep ereaming b automatic contributions. R S R investments and opening an
Ading o you 525 saningspan ks casy e you setuprecuring Pt s e byt L o

Contbutons. Just choos2 TESIMAG. M Your TS

Owner

et e e e ey o w
: = o
Content Drip = v} ~ =
en you now and Scholarshare 529 Slomaare i o
e N Aaats CR b 106 12
50 many ways to fund your 529 ki a charity of your choice.

Make ita habit [

e Y% g riic
@ e when you open a new X o

R e Paret disoy Gou )
o s e ScholarShare 529 .
e i o Ay ok it ¢

e regussconvusons ang e

s iipay sptan. " "

GET sTARTED

~ 1 snareorwsrawnenyou (GG

college savings account! S ‘
Open an account between B .

Payron arect cspost

Rorsremperer i o

February 14-28, 2023, and
well give up to a $100 to
acharity of your choice

usstons? ca 0 s 5208

Elctoni tranafer

= ol e, D e
ek the progres you want withth READYSAVE 529 App. B s s ScholarShare529 i 4 B e R e s e s

. .
L TIAA ScholarShare529 '
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Gain New

Q2 Campaign Accounts/
AUM

The 2023 529 Day campaign ran between 5/22 - 5/31.
A total of 2,160 new accounts were attributed to the Get up to $100 when you open
campaign — a 36% increase over 2022. e e

account.”

Target Audiences Prospects, Inquirers, and existing AOs.

Media Emails
Direct mail
Display
Landing page
Home page messages

3 Hids grow so fast_and their college = i)

S ol s gr | g ScholarShare529 R
ScholarShare529 savings can, too! P
Get a bonus when you open a ScholarShare 529 PERMIT N 1340

+s account between 5/22/23-5/31/23.

Géi: u

OTIAA Vit ScholrSharcs2s.com/S2soffer for terms and conditions. Promation cnds §/31/23. Searsorad by

Califomia's ScholarShare 529 Colliege Savings Plan.

To learn more sbout California’s 529, ins i ives, risk:
Plan Deseription at ScholarShare529.com. Read it carefully. Investments in the Plan are neither insured nor guaranteed
s the risk of e titutional Services, LLC, p

and underwiiter for ScholarShare 529
oan

FALHTMGAIPR YIZHP

THE CALIFORNIA WAY TO SAVE FOR COLLEGE

$100 College Savings Bonus!* LEARN MORE » e~

Celebrate 529 Day from 5/22 - 5/31! ScholarShare529

ITIAA =
i ScholarShare529."



Public Relations: Q1 Recap Outreach

Media relations initiatives through our PR agency drive coverage in print, online,
and in broadcast. These mentions help prospects become familiar with our
brand name and brand attributes.

Mentions among ScholarShare 529 was mentioned ScholarShare 529 was mentioned Coverage of how ScholarShare ranks

top 10 direct-sold 155 times (23%) in the media 57 times (8%) in the media amongst other 529 plans and

529 plans nationally reaching over 163 nationally reaching over 337 continued coverage of CalKIDS.
million readers/viewers. million readers/viewers. English and Spanish media outlets

are covering the brand regularly.

Competition The most frequently mentioned The most frequently mentioned Announcements from competing
plan was Georgia’s Path 2 College plan was Georgia’s Path 2 College plans often trigger media coverage.
plan with 159 mentions, followed plan with 463 mentions (68% of Topics include investment line-up
by ScholarShare 529, and lllinois mentions), followed, Utah’s my529 | changes, fee changes, and consumer-
Bright Start Direct-Sold College plan with 107 mentions (16%) and focused promotions and
Savings with 107 mentions. ScholarShare with 57 mentions sweepstakes.

(8%).
L TIAA "
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Media Relations

Press Releases Distributed:

* February 14 - ‘Share It Forward’ When You Open

a New ScholarShare 529 College Savings
Account!

Interviews with Julio Martinez:
* Cumulus Modesto/ Stockton
* Univision Fresno

* Univision Sacramento

* FOX40

* Yahoo Finance

L TIAA

Outreach

‘Share It Forward’ When You Open a New ScholarShare 529 College Savings Account!

Cpen & new account between Feb 14-28 and ScholarShare 529 will give $100 to one of six selected charities of your choice™

February 14, 2023 08:00 AM Eastern Standard Time

SACRAMENTO, Calif —{BUSINESS WIRE)—-February may be the shoriest month of the year, but ScholarShare 529, California’s official
college savings plan, is making it worth your while with a new prometion that's all about helping others while saving for your child’s
future. With the “Share It Forward’ promotion, ScholarShare 529 will give $100 to a charity of your choice* when you open a new
ScholarShare 529 account with an initial deposit of $1,000 or more between February 14 through February 28, 2023.

ScholarShare 529 has selecied six incredible organizations who could benefit
greafly from your participation in the “Share It Forward' promotion,” said Julio
Martinez, Execufive Directer of the ScholarShare Investment Board. “Each
confribution will help provide much needed financial resources to help

“The "Share It Forward' promotion has the
potential to make an enormous impact on
those around us.

P Twest this deserving children and families throughout California improve their educational
and career goals, all while kickstarting your own child’s college savings
journey.”

ScholarShare 529 is a tax-advantaged way to save for higher education. Withdrawals are free from state and federal taxes when used
for qualified higher education expenses, such as tuition and fees, computer equipment, books, or certain room and board costs.
ScholarShare 529 also provides 100% tax-deferred growth, which can mean more money for college

Opening a ScholarShare 528 account is simple, and the entire process can be done online at ScholarShare529.com. Accounts can be
setup in as Iittle as 15 minutes, and can be easily managed online or by mail. To participate in the ‘Share It Forward promotion, you will
need to open a new account with @ minimum deposit of $1,000. Once the account has been opened, you will be asked to select one of
six codes for selected charities which include 916 Ink Youth Writers, DI Girls, The Heal Project, ritten, United Through Reading,
and Youth 2 Leaders Educational Foundation. After entering the selected code into the promo code bex during the account opening
process, ScholarShare 529 will then “Share It Forward on your behalf by donating $100 to your selecied charity.

“Don't let the clock run out on this opportunity to help ofhers in needs,” said Martinez. “The ‘Share It Forward promotion has the potential
to make an enormous impact on those around us.”

Vigit y ScholarShare529 comi/share or call 1-800-544-5248 for complete terms and conditions as well as eligible charities and their
offer codes. Promotion ends 2/28/2023. Sponsored by ScholarShare 529.

About ScholarShare 529

ScholarShare 529 serves as California’s official college savings plan. Administered by the ScholarShare Investment Board,
ScholarShare 529 provides families with a valuable tool that offers 2 diverse set of investment options, tax-deferred growth, and
withdrawals free from state and federal taxes when used for qualified higher education expenses, such as tuition and fees, books,
certain room and board costs, computer equipment, and other required supplies. ScholarShare 528 manages $12 billion in plan assets
across more than 393,000 ScholarShare 529 accounts as ef 1/31/2023. To open a SchelarShare 529 account er get more information
about the plan, visit ScholarShare529.com. For information about the ScholarShare Investment Board, visit

w.treasurerca.g cholarshare, like ScholarShare 529 on Facebook at iacebook com/scholarshare529, and follow them on
Twitter at @ScholarShare529. For more infermation about ScholarShare 529, visit ScholarShare529.com

Ll
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Social Media: Q1 Summary

Q1 ScholarShare 529 social media efforts included the established content themes as well as the Share It
Forward campaign, WPS partners, and College Countdown blog posts. Paid posts covered promotions and
standard content to reach a wider audience, to raise awareness, and to increase traffic.

Total Facebook (English) LinkedIn
ﬂ + Followers - 60 278 m + Followers — 279
Followers - 73,787 + Reach-3376 » |mpressions - 1,206
+ Impressions - 8,962 » Trackable Mentions - 36
Reach - 1,690,911 + Trackable Mentions - 131 + Trackable Website Visits — 33

Impressions - 4,466,160
Trackable Mentions - 239

Trackable Website Visits - 15,118

L TIAA

f

« Trackable Website Visits - 6,704

Facebook (Spanish)
+ Followers - 12 338

+ Reach - 390 .
+ Impressions - 501 .
+ Trackable Mentions - 21 .

« Trackable Website Visits - & .

c)- Instagram
[ ) Followers — 892

Reach - 1,687,145

Impressions - 4 455 491
Trackable Mentions - 51
Trackable Website Visits - 8 376

Ll
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California Kids Investment and
Development Savings Program

CalKIDS Marketing Plan - Q1 2023 Achievements

Goal Strategy Achievements

1 | Elevate thought Leverage thought leadership activities to increase Developed market study to evaluate and optimize
leadership strategies | brand awareness and program trust and credibility | CalKIDS messaging to registrants and prospects.
among target audiences.
Provided logistical and promotional support for
CalKIDS Town Hall events with the Treasurer.

2 | Increase account Employ direct-to-consumer methods to boost Executed a mix of paid media campaigns to
registrants, linked engagement and drive new account registrations, increase CalKIDS visibility, website engagement,
529 accounts and linked 529 accounts, and distributions. and account registrations.
disbursement
requests Enacted a paid social media strategy to boost

brand awareness, drive website visits, and
promote CalKIDS eligibility letters.

3 | Grow program Strengthen and expand tactical partnerships to Integrated CalKIDS program information into
through strategic gain access to additional prospective participants, materials and Field Consultant presentations for
partnerships drive program growth and provide legitimacy to the Workplace Savings Program audience to

the CalKIDS brand. support program awareness.

4 | Increase financial Encourage early savings behaviors and financial Expanded the LifeCents financial wellness program
literacy among awareness among CalKIDS participants and their to include participation by Local CSAs, with a focus
registrants families. on saving for higher education.

L TIAA 5.
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CalKIDS - Q1 2023 Marketing Summary KTDS

California Kids Investment and
Development Savings Program

Public Website Visits 297,143 in Q1 2023
(Over 1 million visits as of 4/30/23) 155,566 in Q4 2022
485,754 in Q3 2022

April Promotion Website Visits 33,161 — Promotion Landing Page
(4/17-4/30/23) 3,964 — Promotional Toolkit
Letters Mailed 1,411,975 in Q1 2023
15,000 in Q4 2022

Press Mentions / Audience 25 Mentions

16.5 Million in Audience

Paid Advertising Display Ads, Outdoor Signage,
Digital School Newsletter Ads
Social Media Paid Social Posts
O TIAA Ll
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CalKIDS — Q1 2023 Paid Media w}KTDS

California Kids Investment and
Development Savings Program

Strategy: Continued focus on building CalKIDS name recognition and
trust among eligible families.

Display Ads — Newborn Awareness Campaign (3/20 — 6/23)

e Partnership with BDG’s portfolio of parenting websites — Scary Mommy,
Fatherly, and Romper.

money for
California
newborns!

caKbs @

CalKIDS is a program by the State of California

* Geo-targeted web and mobile display ads introduce new and expecting
CA parents to CalKIDS and drive visits to the CalKIDS website.

As of 5/18:
e Campaign has driven 5,800+ visits to the CalKIDS website.

e Click-Thru-Rates yielding an average CTR of .22% -- exceeding BDG’s
benchmark for similar campaigns of .12%-.14%.

* Instagram Story Ad has driven some of the most traffic, with 2,074

visits to CalKIDS website. -
ScholarShare529 ' 18
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CalKIDS — Q1 2023 Paid Media KTDS
(Continued) Coor s Ivesont o

Out of Home Advertising Campaign — Vector Media (3/20 — 6/9)

* Contract for bus shelter signage in 50 strategic locations in LA — near colleges, high
schools, elementary schools and high-traffic locations.
* Goal to expand reach, brand recall, and website traffic among eligible populations,
particularly students.
* Broad exposure beyond transit users to include foot and vehicle traffic; 64MM
estimated impressions.
* Will track performance through QR code scans and location-based website search.

School News Roll Call Digital Newsletters (3/6 — 6/30)

* Digital ads running in 17 school district newsletters across multiple counties chosen
based on HHI.

* Goal to legitimize the program among eligible families through a trusted, school-
communication source and drive readers to check CalKIDS eligibility and register.

* School News averages 9,350 weekly page views.

*  Will track performance through website visit reports and QR code scans.

- L i
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CalKIDS — Q1 2023 Paid Social Media caIKIDS

California Kids Investment and
Development Savings Program

e Continuing emphasis on paid promotion of
regional consumer mailings in counties by
volume statewide.

* Additional spend focused on driving traffic
and funneling the target CalKIDS audience
to the CalKIDS website.

our
m)a,\ilbox!

e Highest metrics seen on Instagram, with

Get reels surging in popularity.
free money

for college. . Efforts to promote CalKIDS’ Financial

[on) Literacy Month Incentives Promotion in
| T S April drove 1,179 visits to the promotional
website.
COTIAA =
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3l KTDS

California Kids Investment and
Development Savings Program

CalKIDS — Q1 2023 Paid Social Media

Q1 CalKIDS social media posts covered Financial Aid partnerships, high school senior focused content, registrant
milestones, as well as town hall meeting after glows. Paid posts helped garner views, shares, mentions, and
website visits.

Total 0 Facebook m LinkedIn
+ Followers — 175 » Followers - 233

Followers - 1,105 + Reach-10,593 * Impressions - 1,010
+ |Impressions - 4,291 « Trackable Mentions - 26
Reach - 626,023 + Trackable Mentions - 21 » Trackable Website Visits - 33

+ Trackable Website Visits - 11,092
Impressions - 2,120,221

@ Instagram u YouTube
Trackable Mentions - 1,032 + Followers — 542 *» Subscribers — 155

* Reach-614 420 » Views - 22 7499
Trackable Website Visits - 31,888 + |Impressions - 2,105,613 * |Impressions - 9,307

* Trackable Mentions - 985
+ Trackable Website Visits - 20 763

- L i
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CalKIDS - Q2 2023 Market Study caIKIDS

California Kids Investment and
Development Savings Program

g

* Quantitative study in development to help increase . i
utilization of CalKIDS by evaluating messaging, claims, ﬂ I
and language.

»

* Online/mobile survey format targeted to relevant , *

audiences: ﬁ
e CalKIDS registrants %
* Unregistered eligible prospects

e Purchased sample to include eligible new and
low-income parents

* Seek data-backed insights from stakeholder reactions, opinions and experience to:
e Refine messaging strategy
* Increase program engagement
e Learn best practices
e Share learnings with other CSA programs

- L i
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Employer Outreach — Q1 2023 smsh“

VINGS

New WPS Partners: Field Consultant Activity
1. City of Farmers Brach (TX) WPS Introductory Meetings 18
2.  Washington Commanders (WA) WPS Employee Webinars 22
3. The Haverford School (PA) Benefits Fair 4
4. Del Puerto Water District One-on-One Consumer Consultations 327
5. County of Tulare .
6. San Francisco Housing Authority ScholarShare Consumer Webinars 17
7. Chico Area Recreation and Parks District ScholarShare HR Webinar 5
8.  Friends Select School (PA) AUM Support Through Education $1,913,275

ANNUAL

ption

#fpaannual

RIA Field Consultant Activity

Financial Planning Association
networking events (Orange County and 3
San Francisco)

Powered by *&
ScholarShare
529

ScholarShare529.° 2




Community

Outreach Events Summary Outreach

SIB Staff attended the following events in Q1 to promote ScholarShare 529 and
CalKIDS to California families.

Estimated
Number of List of Select Events

Attendees

Number of

Events

California Society of Municipal Finance Officers 2023 Conference, Riverside
County Office of Education Early Care and Education Unit, San Francisco City
& County: Department of Children, Youth & Their Families Summer Resource
Fair, Assemblymember Reggie Jones-Sawyer, Salk Institute for Biological

First Studies, Northern California College Promise Coalition, California
Quarter 78 7,934 Governmental Human Resources Professionals 2023 Conference, Human
2023 Resources Pro Conference, Professionals In Human Resources Association

Riverside, California Community Colleges Student Financial Aid
Administrators Association, Sacramento Housing and Redevelopment
Agency, West Sacramento Home Run Program/Yolo County Children's
Alliance, Senator Josh Becker

1 -
i ScholarShare529 °
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2023 Marketing Budgets

Summary:
ScholarShare 529:

/31/ Agency Staff $ 320,843

ScholarShare 529 $10,000,000 $2,038,950 Website $ 83,756
Public Relations $ 49,470

CalKIDS $1,000,000 $120,341 Field Consultant Events $ 31,343
Research $ 22,750

Fulfillment $ 20,913

CalKIDS Incentives $450,000 SO Social Media S 10.000
Trademark $ 814

Total $11,450,000 $2,159,291 Incentives $ 250
TOTAL $ 2,038,950

CalKIDS:

Agency/Staff - Creative & Project Management $ 70,176

Social Media $ 21,000

Public Website Hosting $ 8,480

Paid Media S 6,600

Legal Fees S 6,234

Events Supplies $ 5,654

Public Website & Parent Portal Design/Updates S 1,550

Printed Collateral S 647

TOTAL S 120,341

CTIAA -,
ScholarShare529 °  °°



Sheet1

				CalKIDS Marketing Budget						2022 Actual		2023 Budget		Committed		Jan. 2023 Actual		Feb. 2023 Actual		Mar. 2023 Actual		YTD 2023 Actual		Assumptions for 2023

				1		Public Website & Parent Portal Design/Updates				$   221,777		$   10,000		$   1,550		$   1,550.00						$   1,550.00		Edits/creation of videos or other assets for the Public Website and/or Parent Portal. 



				2		Public Website Hosting - Dreamers Of Day, etc.				$   16,355		$   38,000		$   31,500		$   2,950.00		$   2,966.00		$   2,564.42		$   8,480.42		DoD is $2,000/mo, WP Engine + Cloudflare + Algonia is $1,000/mo (less $3,000 WPE discount for March+), + DoD extra work placeholder: $5,000. 



				3		ScholarShare Owned Media - Emails, Website Content				$   - 0		$   - 0												Covered by ScholarShare 529 Budget.



				4		Public Relations - Prosio				$   - 0		$   - 0												Covered by ScholarShare 529 Budget.



				5		Social Media Channels - Juliann Tang				$   19,172		$   102,840		$   102,840		$   5,000.00		$   8,240.00		$   7,760.00		$   21,000.00		Juliann's hours (est. $42,840) + media costs ($60,000). 



				6		Paid Media - Digital Display, Radio, OTT, etc.				$   514,120		$   449,160		$   218,525						$   6,600.00		$   6,600.00		Vector Media ($96,250), BDG Parenting ($100,000), and School News Roll Call ($22,275).



				7		Letters to Schools				$   13,159		$   25,000										$   - 0		Not certain of amount. Placeholder amount: $25,000.



				8		Printed Collateral				$   7,192		$   15,000								$   646.64		$   646.64		Not certain of amount. Placeholder amount: $15,000.



				9		IRS No Action Letter - Legal Fees				$   12,094		$   100,000								$   6,234.27		$   6,234.27		Legal fees.



				10		Events Supplies - Signage, Tablecloths, Giveaways				$   2,601		$   10,000		$   6,163						$   5,653.93		$   5,653.93		Giveaways for 2023. One order placed in Q1. Additional backdrop ordered ($1,078).



				11		Agency/Staff - Creative & Project Management				$   154,525		$   250,000		$   100,000		$   20,128.50		$   21,361.50		$   28,685.74		$   70,175.74		BT and other agency resources, excluding Juliann Tang.



				12		Messaging Research - Q2 2023				$   39,005												$   - 0



						TOTAL				$   1,000,000		$   1,000,000		$   460,578		$   29,628.50		$   32,567.50		$   58,145.00		$   120,341.00



						UNALLOCATED				$   0		$   - 0



						2022 Accural: Juliann's December Invoice and Mitch's Research														Math Check:		$   120,341.00

						Agency/Staff - Creative & Project Management				$   70,176

						Social Media				$   21,000

						Public Website Hosting				$   8,480

						Paid Media 				$   6,600

						Legal Fees				$   6,234

						Events Supplies				$   5,654

						Public Website & Parent Portal Design/Updates				$   1,550

						Printed Collateral				$   647

						TOTAL				$   120,341






Softening of New Account Openings reflects

Results
national decline in Personal Savings Rate
Current economic and world conditions continue to create
hesitancy among prospects in our sales pipeline.
U.5. Personal Savings Rate and Household Debt Service Ratio
as a Percent of Disposable Annual Income), 2000-10Q 2023

30.0%
27 5%
25.0% |
22 504
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17.5% A
15.0% \
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DY EE e REgE8823382g8s529gH295§
Source: BEA, Federal Reserve  ——Personal Savings Rate ——Household Debt Service Ratio

Source: ISS 529 Quarterly Update 1Q 2023
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Social Media: Q1 Facebook Samples
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Social Media: Q1 Instagram Samples
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Extra love with
college savings

Give the gift of college savings
and we'll give a gift of love to a
California child.

or
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Social Media: Q1 Linkedln Samples
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‘Share it lorward by opaning B new ScholarShare 528 account for your child with
£1.000 or more and we'll give up fo 5100 1o a charity of your choice! Choose
from a pre-selecied list of causes that aim o provide education, lites: _sese

Extra love with

college savings

Open a ScholarShare 529 account and we'll give
up to $100 to a California charity of your choice.
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